
713-968-6594
866-558-7225 Toll Free
713-968-6595 Fax
www.therapytrack.com
5100 Westheimer, Suite 200
Houston, TX 77056

R e m e d i e s
Did You Know?
Therapy Track can be
linked up to your hospital's
internal charging system!

Your staff can enter their
charges and stats at the
same time, and the data
can be transmitted to
Therapy Track for conver-
sion to our charts and
tracking processes. You get
all the same great Therapy
Track benefits!

Therapy Track Products:
REAL TIME INFORMATION

Real Time Productivity
Real Time Staffing
Real Time Cost Control

FUTURE PRODUCTS

Documentation
Outcome
Benchmarking

THERAPY TRACK
QUESTIONS
Click here!

THERAPY TRACK WEBSITE
Click here!
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Therapy Track's motto is:
If you can't measure it, you can't reward it. If you can't reward it, you can't improve it.

Listen Up!
Who's your best audience and your worst critic all wrapped up in one? It's your pa-
tients, and any therapy department should institute a variety of tactics for soliciting
their feedback -- good or bad! -- and putting it to use.

Reaching out for feedback doesn't have to be expensive, although professional
marketing surveys can be a valuable expenditure. But before you begin looking for
space in your budget, try this simple technique:

Start by listening! It's always important to ask patients what they like or don't like
about your services. Talk with them on the phone or during a treatment session to
get answers. While you shouldn't make specific promises, it's critical that you make
use of the information or at least acknowledge their input. Otherwise, you run the
risk of alienating patients by asking for feedback, but not doing anything about it!
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